
Consumer	
  Preferences	
  for	
  "Raised	
  
Carbon	
  Friendly"	
  Beef	
  Products	
  

A	
  Con&ngent	
  Valua&on	
  Approach	
  

Xiaogu	
  Li	
  
Ph.D.	
  Candidate	
  

Department	
  of	
  Agricultural	
  and	
  Resource	
  Economics	
  
The	
  University	
  of	
  Tennessee	
  

Wed.,	
  October	
  23rd,	
  2013	
  |12:20pm|PBB160	
  


